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I’M A BIG FAN OF THE 
GLOBAL-ENTRY PRO-
GRAM. WE RECENTLY 
TRAVELED TO DALLAS 
FROM LONDON, AND 
THE IMMIGRATION LINE 
LOOKED LIKE IT WOULD 
TAKE HOURS, WHILE 
THE GLOBAL-ENTRY 
LANE WAS EMPTY.

I DON’T WANT THE 
STRESS OF RUNNING 
OUT OF BATTERY ON 
MY iPHONE, SO I USE 
A MOPHIE CHARGING 
CASE THAT GETS ME 
THROUGH A FULL DAY 
WITHOUT A RECHARGE. 

PEOPLE CHUCKLE 
BECAUSE I USE A TUMI 
BACKPACK AS MY 
BRIEFCASE. IT HELPS 
MY POSTURE AND 
FITS ON MY ROLLING 
BAG. I NEVER CHECK 
BAGGAGE UNLESS I’M 
TRAVELING FOR TWO 
WEEKS OR MORE.

I became CEO of Belmond 
[formerly Orient-Express 
Hotels] just under two years 
ago, and since then I’ve vis-
ited 41 of our 45 properties 
in 22 countries. I’m based 
in London and spend about 
60% of my time on the road 
between long-haul trips to 
Asia and South America 
and quick jaunts to Europe 
and North America. 

ing them. I can get a lot done 
between 5:30 and 9 before 
they wake up. Successfully 
mixing business and leisure 
travel—I call it “bleisure”—is 
a growing trend we’re seeing 
at our hotels. I’m a big pro-
ponent, since my wife and 
three children travel with me 
as often as time and school 
schedules permit.

Staying fit helps me recover 
from jet lag, so I try to boost 
my energy and relieve stress 
with exercise. I’m a runner, 

gae, pop. My elder daughter 
turned me on to Spotify,  
the online music service.  
Wherever I am in the world, 
I can tap into Spotify  
so I won’t get bored with  
my own playlist.

I try to engage my family in a 
thoughtful way in my work. 
My kids laugh because I take 
profiles of all our executives 
on the plane so I can do my 
homework before arrival. I 
review them en route, and 
my kids quiz me on their 
names. It’s important, since 
this is a people business, 
and they enjoy it because 
they’re meeting them too.

I go back and forth often 
to New York to meet with 
investors, and usually take 
the overnight flight back 
on British Airways. I always 
eat at the BA executive 
lounge before I board—the 
dinner service on the plane 
takes up two valuable hours 
when I’d rather be sleeping. 
When I arrive in London, I 
go straight to the office and 
power through the jet lag. 

When I travel with family, 
accommodations are im-
portant. I need a multiroom 
format with a work area so I 
can get up, work out, and do 
some calls without disrupt-

and I like to work out at our 
properties. A really good 
hotel will provide you with 
a!running map, as we do at 
all our locations.

I recently flew a low-cost air-
line with members of our ex-
ecutive team from London to 
Mallorca because the sched-
ule was better than other 
alternatives. Just 15 minutes 
before we were scheduled to 
land, the pilot announced we 
were returning to London 
because the plane needed 
a part that wasn’t available 
at our destination. We were 
pretty irate that the airline 
was more concerned with  
the cost of flying the replace-
ment part to Mallorca than 
customer satisfaction. I’m 
now avoiding all no-frills 
airlines. You get what you 
pay for in life. 

I love to work out to music 
—high-energy country, reg-
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Belmond’s well-traveled CEO, John Scott, is based in London.
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